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6.3% or 8,334,218 of USA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Typical Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 50.1 years old (.9%
older than average) and have a $113,008 (3.1% higher than average) annual household income.
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5.9% or 111,174 of MSP DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
E T H OS i = Msp Typical Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 48.5 years old

(2.5% younger than average) and have a $131,920 (.8% lower than average) annual household income.
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7.5% or 89,858 of STL DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
ET H OS }':'m STl Typical Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 51.2 years old
- (2.4% older than average) and have a $135,190 (11.3% higher than average) annual household income.
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5.8% or 53,714 of CIN DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Typical Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 54.5 years old
(9.5% older than average) and have a $123,507 (4.3% higher than average) annual household income.
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4.7% or 40,261 of WPB DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Typical Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 50.2 years old (.9%
younger than average) and have a $134,384 (19.4% higher than average) annual household income.
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6.3% or 8,334,218 of USA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 3.2% more likely to be
a college graduate, 11.6% more likely to work full-time, .2% less likely to be married, 16.2% more likely
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5.9% or 111,174 of MSP DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
ETH Q S E Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 16.5% more likely to
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7.5% or 89,858 of STL DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 20.8% more likely to
be a college graduate, 2.7% more likely to work full-time, 13.8% more likely to be married, 16.5% more
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5.8% or 53,714 of CIN DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 16.2% less likely to be
a college graduate, 25.5% more likely to work full-time, 4.3% less likely to be married, 62.8% more likely

to be a grandparent of 1 or more children unde
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4.7% or 40,261 of WPB DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 49.3% less likely to be
a college graduate, 12.2% more likely to work full-time, 19.7% less likely to be married, 35.3% less likely
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114 b Stage in Life: Adults 35 - 64
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who Shopped for LIFE INSURANCE Online in the past 6 months

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life



6.3% or 8,334,218 of USA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 9.9% less likely to own
their home, 29.1% more likely to own a higher valued home, 9.7% less likely to have a single-family home,

ETHO

LIFE

.3% less likely to have a dog.
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Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life



5.9% or 111,174 of MSP DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
ETHQO ‘ﬂﬁ" Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 21.% less likely to own

LIFE IN ' their home, 2.2% more likely to own a higher valued home, 19.4% less likely to have a single-family home,
27.3% more likely to have a dog.
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Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life



7.5% or 89,858 of STL DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 1.6% more likely to own

their home, 1.% more likely to own a lower valued home, 12.% less likely to have a single-family home,
| 20.5% less likely to have a dog.
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| 5.8% or 53,714 of CIN DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 1.7% less likely to own

their home, .6% more likely to own a higher valued home, 6.6% more likely to have a single-family home,
| 3.3% more likely to have a dog.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 43.6% less likely to own
their home, 13.5% more likely to own a lower valued home, 1.7% less likely to have a single-family home,
45.% more likely to have a dog.

ETHOS

WPB 4.7% or 40,261 of WPB DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
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6.3% or 8,334,218 of USA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 21.7% more likely to look
up D-I-Y advice online, 6.4% more likely to always vote in local elections, 12.8% less likely to belong to a

gym, 1.% more likely to fly domestic past

yTop-ZO past 30-days Online Lifestyle Activites: Adults 35 - 64
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5.9% or 111,174 of MSP DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 4.9% more likely to look
up D-I-Y advice online, 12.3% less likely to always vote in local elections, .% more likely to belong to a gym,

9.7% more likely to fly domestic past yr
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7.5% or 89,858 of STL DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
ETHQOS Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 34.1% more likely to look

‘ ¢ up D-I-Y advice online, 6.% more likely to always vote in local elections, 3.8% more likely to belong to a
gym, 16.7% more likely to fly domestic past
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VTop-ZO past 30-days Online Lifestyle Activites: Adults 35 - 64

5.8% or 53,714 of CIN DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 45.3% more likely to look
up D-I-Y advice online, 13.4% more likely to always vote in local elections, 36.6% less likely to belong to a

gym, 8.9% less likely to fly domestic pas
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4.7% or 40,261 of WPB DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 55.3% more likely to look
up D-I-Y advice online, 10.2% less likely to always vote in local elections, 34.2% less likely to belong to a
gym, 32.9% more likely to fly domestic pa
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Past 30-days QSR Users: Adults 35 - 64

13.4%

1time

T
2 times

3 times 11.8%

%
17.0%
13.5% i

wwho Shopped for LIFE INSURANCE Online in the past 6 months. musa

Avg. Monthly QSR Meals:

4 times
5 times
6 - 9times

10 times or more

Total Monthly QSR Users:
86.4% 84.5%

e e - K

7 6.3% or 8,334,218 of USA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 2.3% more likely to use
QSRs past mo., 4.8% more likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos past

yr., 14.% more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 35 - 64
10 times or more w

= who Shopped for LIFE INSURANCE Online in the past 6 months
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S .
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
91.2% 86.6%

yr., 59.9% less likely to smoke cigarettes.

5.9% or 111,174 of MSP DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 5.3% more likely to use
QSRs past mo., 8.2% more likely to use Sit-Down Restaurants past mo., 1.8% more likely to use Casinos past
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Past 12 months Casino Activities: Adults 35 - 64
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7.5% or 89,858 of STL DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.

Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 7.6% more likely to use

QSRs past mo., 11.6% more likely to use Sit-Down Restaurants past mo., 21.2% more likely to use Casinos
| pastyr., 30.7% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 - 64 Past 30-days Sit-Down Restaurant Users: Adults 35 - 64 Top-10 Cuisines: Adults 35 - 64

(Sit-Down Restaurants Used Past 30-days)
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5.8% or 53,714 of CIN DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are .9% less likely to use QSRs
past mo., 4.2% more likely to use Sit-Down Restaurants past mo., 23.% less likely to use Casinos past yr.,
38.7% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 - 64 Past 30-days Sit-Down Restaurant Users: Adults 35 - 64 Top-10 Cuisines: Adults 35 - 64
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Past 30-days QSR Users: Adults 35 - 64

l e &
%
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10 times or more

# who Shopped for LIFE INSURANCE Online in the past 6 months

Total Monthly QSR Users:
90.6% 84.3%

=wrs

Avg. Monthly QSR Meals:

4.7% or 40,261 of WPB DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 7.4% more likely to use
QSRs past mo., 18.7% more likely to use Sit-Down Restaurants past mo., 67.% more likely to use Casinos

past yr., 78.3% less likely to smoke cigarettes.
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6.3% or 8,334,218 of USA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.

Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are .6% less likely to have a
401K, 11.% less likely to have an Auto Loan, 2.4% more likely to Invest/Trade Stocks Online, 3.1% more likely
to pay with their Debit Card.

mﬁalnvestments Owned: Adults 35 - 64 Financial Services Has and/or Uses: Adults 35 - 64
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= who Shopped for LIFE INSURANCE Online in the past 6 months mUSA ® who Shopped for LIFE INSURANCE Online in the past 6 months H USA
Professional Services Used*: Adults 35 - 64 'n'Past 3-Months Payment Methods Used: Adults 35 - 64

Tax Preparation Service e
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5.9% or 111,174 of MSP DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 5.1% less likely to have a
401K, 39.1% less likely to have an Auto Loan, 51.4% less likely to Invest/Trade Stocks Online, 7.9% more likely
to pay with their Debit Card.
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e ¢ |
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7.5% or 89,858 of STL DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 10.9% more likely to have a
401K, 25.5% more likely to have an Auto Loan, 87.8% more likely to Invest/Trade Stocks Online, 6.7% less

likely to pay with their Debit Card.
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5.8% or 53,714 of CIN DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 21.5% more likely to have a
401K, 25.2% less likely to have an Auto Loan, 31.% more likely to Invest/Trade Stocks Online, 21.5% more

likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 35 - 64
e ¢ |

401KPlan B

IRA (Individual Retirement Account)

Stocks or Stock Options
13.5%
Mutual Funds 13.8%
14.0%
Money Market Funds an%

. ,344 11.8%
529 Plan / College Savings Plan g

Financial Services Has and/or Uses: Adults 35 - 64

na% . 12.0%
Second Home or Real Estate Property %%7 - g ke
Bonds 6.4% Checking  Debit or AT Saving: CreditCard  Online Online Bill Personal Loan Certi of  Home Refinanced
Account card Account Banking Paying  Mortgage Market Deposit (CDs) Improvement  Home
1992% Account Loan or Home Mortgage
Other (Crypto / NFTs / Metals, etc.) & A% Equity loan
# who Shopped for LIFE INSURANCE Online in the past 6 months HCIN = who Shopped for LIFE INSURANCE Online in the past 6 months mCIN

Professional Serw'cesUsed*: Adults 35 - 64

Tax Preparation Service

158,675
Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accounturt m 13.9*.
8.2
i Aol 2.6%
Estate Planning 2.7%
0.8%
Real Estate Agent h 2.6%

"*Past 12 Months)
Divorce / Family Attorney m‘i.z% { )

= who Shopped for LIFE INSURANCE Online in the past 6 months mCIN

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 86
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

y'E'Past 3-Months Payment Methods Used: Adults 35 - 64

7.5%

24% 4.9% 4.5%

e

PayPal MasterCard Venmo Debit Card Zelle Apple Pay CashApp GooglePay American StoreCredit  Discover  Square Cash  Facebook  Samsung Pay
Express card Messenger

= who Shopped for LIFE INSURANCE Online in the past 6 months m CIN

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life



4.7% or 40,261 of WPB DMA Adults 35 - 64 Shopped for LIFE INSURANCE Online in the past 6 months.
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months are 25.4% more likely to have a
401K, 113.% more likely to have an Auto Loan, 21.6% less likely to Invest/Trade Stocks Online, 37.8% more

likely to pay with their Debit Card.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 2 days, 22 hours, 27
minutes and 6 seconds each week with All Forms of Media.

84.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 9 hours and 25 minutes each
week listening to All Local AM/FM Radio, representing 11.3% of total time spent with all forms of Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 3 days, 0 hours, 38
minutes and 30 seconds each week with All Forms of Media.

81.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 8 hours and 0 minutes each week
listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 3 days, 16 hours, 17
minutes and 20 seconds each week with All Forms of Media.

90.9% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 10 hours and 59 minutes each
week listening to All Local AM/FM Radio, representing 11.3% of total time spent with all forms of Media.
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| Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 3 days, 2 hours, 57

minutes and 22 seconds each week with All Forms of Media.
80.6% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 8 hours and 22 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

EX

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

- e
€oncurrent
usoge : 47.7%
who Shopped for LUFE ciN
INSURANCE Online in the past
6 months

= who Shopped for LIFE INSURANCE Online in the past 6 months mCIN
CIN  DMA  Scarborough R12026: Feb25-Feb26 ~ Quol intab 86 CINCINNATI ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 1,900 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. o Stpndthard for Anything

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life



Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 3 days, 9 hours, 40
minutes and 31 seconds each week with All Forms of Media.

82.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 11 hours and 48 minutes each
week listening to All Local AM/FM Radio, representing 12.% of total time spent with all forms of Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 2 days, 0 hours, 23
minutes and 57 seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 8 hours and 32 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 2 days, 0 hours, 17
minutes and 14 seconds each week with All Forms of Ad-Supported Media.

79.5% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 7 hours and 27 minutes each
week listening to Local Ad—SuEEartedAM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 2 days, 14 hours, 15
minutes and 46 seconds each week with All Forms of Ad-Supported Media.

88.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 10 hours and 18 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 14.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 2 days, 9 hours, 11
minutes and 22 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 8 hours and 10 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 2 days, 13 hours, 3
minutes and 39 seconds each week with All Forms of Ad-Supported Media.

81.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an avg. of 11 hours and 13 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 15.% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 - 64
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 6
hours and 54 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)

Radio for an avg. of 73.3 minutes/day.

®
_‘
»..
‘R

Tap-13 All Forms af Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
* {Averoge Doyl

=,
2

Billboards & Signs
(Weekly Drivers)

¥
Local AM/FM Radio
80.8

Euml"l'evr/lM/?

3
%

20
l!l )24
m
m
M
m

*

Non-Premium Cable
TV Networks
55.6

Search
(Google,
Bing, etc.) Instagram
28.3

Netfi
1

Billboards & Signs
{Weekly Drivers)
531

Non-Premium Cable TV
Networks
723

Search
(Google, Bing,
etc.)
304

Local TV Stations
87.6
Instagram

Facebook 241
423

News/We
ather/S...

Game
s/Fan
tasy/
Betti

Email/Text/IM/Z

(Personal & Groc Ba

LUsA Local TV Stations Facebook Groc | Ba Local AM/FM Radio Netflix
74.6 .- n 747 Work).. 222 M8~ er.. n.
BUSA = who Shopped for LIFE INSURANCE Online in the past 6 months mUSA

Top-13 All Forms of Ad—SuQEarted Media (Persons & % Reach): Adults 35 - 64

(Averoge Week)
‘Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Email/Text /IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Instagram

Shopping (incl. Food/fAuctions/Travel, etc.)
Gas Stations/Convenience Stores

Amazon Prime /IMDb fFireTV

usa

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Totol Persons:

B e A
_!!FI'
B —— T

i
g

Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
: {average ooy)

g

o
o :
b

2%

=
=
L

w i
B [T

Billboards & Signs
(Weekly Drivers)
573

Local AM/FM Radio
733

B
RS

PR g 1. oty it
i Forms of Ad-Supported Media:
50 5¢3 col 0 Adults 35 - 64 17.4% Facebook

m-mr

= who Shopped for LIFE INSURANCE Online in the past 6 months
Scarborough R1 2026: Jan 25-Mar26

concurrel
Usage

past 6 months

who Shopped for IFE
INSURANCE Online in the

Qual Intab

431

Email/Text/IM/Z
0om,etc.
(Personal &
Work)...

Local TV Stations
710

Non-Premium Cable
TV Networks
52.9

Search
(Google, Bing,
etc.)
31.0

Instagram
pX]

Shoppi

Amazo | News/We
n ather/s...

Prime/

IMDb/ Grocer |G

Aucti... | Frel... v.. |a

Billboards & Signs
(Weekly Drivers)
531

Local AM/FM Radio
69.0

Amazon
Prime/IMDb/
FireTv
29.8

Search
(Google,

Local TV Stations
LER

Bing, etc.)
30.4

Facebook
39.8
Shoppi
Email/Text/IM/ ng
Zoom,etc.
(Personal &
Wark]...

News/We
ather/S...
(incl.
Food/A
uctio...

Non-Premium Cable
TV Networks
69.2

Instagr
am

20.9 Groc... G

= USA

1,259

USA Projection

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life

Scarborough R1 2026: Jan 25-Mar26

® who Shopped for LIFE INSURANCE Online in the past 6 months

Qual Intab

= USA
® Share of Everything
for Anything &

soefa.ai

24,338




| Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 6
hours and 53 minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM
Radio for an avg. of 63.9 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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| Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 8
hours and 53 minutes each day with All Forms of Ad-Supported Media. 88.8% listen to Local AM/FM
Radio for an avg. of 88.4 minutes/day. (Local Radio delivers 14.7% of Time with Ad-Supported Media.)
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 8
hours and 10 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to Local AM/FM
Radio for an avg. of 70. minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

8 Timespent: (3ve12ge 02)

o e
530 S5 S R o R

oa: -
i
SRR R =

e

Non-Premium Cable TV
Networks
817

Local TV Stations
80.2

Local AM/FM Radio
718

Email/Text/IM/Zoo
m,etc. (Personal &

Work)
434

Billboards &
Signs (Weekly
Drivers)
49.6

Games
/[Fantas
y/Betti

Billboards &
Signs (Weekly
Drivers)
58.0

Local TV Stations
109.8

Search
(Google,
Bing, etc.)
335

Netflix

Facebook 27.3

57.6

News/ Gr
Weath oc
er/Sp.. e..

Games

Email/Text/IM/Zo  /Fantas

om,etc. (Personal y/Betti
& Work)... ng...

Non-Premium Cable TV
Networks

96.5 Banki... G..

w who Shopped for LIFE INSURANCE Online in

the past 6 months mCIN

Top-13 All Forms of Ad—Suggorted Media (Persons & % Reach): Adults 35 - 64

Total Persans:

B ————r/
_!H'

(averoge week)
Grocery Stores

Billboards & Signs (Weekdy Drivers)

Search (Google, Bing, etc)

Email/Text/IM/Zoom,etc. [Personal & Work)
Local TV Stations

Gas Stations/Convenience Stores
Non-Premium Cable TV Networks

Shopping (incl. Food/Auctions/Travel,etc.)
Amazon Prime /IMDb/FireTV

Instagram

CIN

Cr m—

concurrent

PO T,

who Shopped for LIFE

P T e
past 6 months

= who Shopped for LIFE INSURANCE Online in the past 6 months
DMA Secarborough R1 2026: Feb25-Feb26 Qual Intab

ECIN

86

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Time spent:

®

o -
b-S

:

N Pt = ~. [
g' o e ¥
it
2 B RS B

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

(axsrogs ooy

Avg. Minutes/day Spent): Adults 35 - 64

Non-Premium Cable
TV Networks
81.3

Local TV Stations
79.7

Local AM/FM Radio

Facebook
383

Email/Text/IM/Z Shoppi

oom,etc.
(Personal &
Work)...

Billboards & Signs
(Weekly Drivers)

Search
{Google,
Bing, etc.)
30.0

Amazon
Prime/IMDb/
FireTV
37.0

News/

Weath

er/Spo
rts...

Instagra
m...

ng (incl.
Food/A
uctio...

Billboards & Signs

Local AM/FM Radio (Weekly Drivers)
9 810

Local TV Stations

1071 Search

{Google,
Bing, etc.)
335

Amazon
Prime/IMDb
/FireTV

Facebook 263

484

Shoppi
Email/Text/IM/ ng
Zoom,etc.
(Personal &
Work)...

News/W

) eather...
(incl. Insta

Food/A 'gram
uctio... | 20,9

Non-Premium Cable TV
Networks

94.1 Gro... G

» who Shopped for LIFE INSURANCE Online in the past 6 months

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life

u CIN
* Share of Everything
for Anything =

soefa.ai




Radio for an avg. of 96.1 minutes/day.

| Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an average of 8
hours and 43 minutes each day with All Forms of Ad-Supported Media. 81.7% listen to Local AM/FM
(Local Radio delivers 15.% of Time with Ad-Supported Media.)
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6,760,690 or 81.1% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 73.3 minutes every day representing
37.8% of all time spent daily with Ad-Supported Audio.
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- 88,429 or 79.5% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing
32.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 35 - 64
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: 79,804 or 88.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 88.4 minutes every day representing
38.8% of all time spent daily with Ad-Supported Audio.
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- 42,791 or 79.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 70. minutes every day representing
44.8% of all time spent daily with Ad-Supported Audio.
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- 32,913 or 81.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 96.1 minutes every day representing
32.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 35 - 64

Local AM/FM Radio
Podcasts

SiriusXM

YouTube Music
Spotify

TV Music Channels
Pandora

Owned Music
Amazon Music

All Others

Apple Music
iHeartRadio
Audiobooks

= who Shopped for LIFE INSURANCE Online in the past 6 months

P —T

Avg. Hours+Minutes/day with
Audio: Adults 35 - 64

(127207 |00 e

i o who Shopped for LIFE wWrB
0 Shopped for

m 34.8386 INSURANCE Online in the

- 8.3% past 6 months

o 55c | it

uWPB

Avg. Day All Audio

% Time spent:

(% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Local AM/FM Radio
101.3

Owned Music
425

Amazon
Music
42.0

SiriusXM
33.6

Podcasts
334

YouTube
Music
40.0

Pandora
27.2

TV Music
Channels
33.8

Apple
Music
27.0

YouTube
Music
21.2

SiriusXm
241

Podcasts
26.0

Pandora
14.8

Spotify
19.6

TV Music
Channels
16.0

Local AM/FM
Radio
77.0

Owned
Music
13:7

= who Shopped for LIFE INSURANCE Online in the past 6 months

= WPB

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 35 - 64

Local AM/FM Radio
Podcasts
YouTube Music

Taral Persons:

o) i

TV M Channels - G v 2
Pandora s
sporty P A
Amazon Music m m Avg. Hours+Minutes/day with Ad-
All Others mm Supported Audio: Aduits 35 - 64
oo PR
Audiobooks _ g%
‘who Shopped for LIFE WPB
owned Music i 0:0%6 INSURANCE Online in the
0.0% past 6 months
o usic [ 838
# who Shopped for LIFE INSURANCE Online in the past 6 months = WPB
wrs DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 105

Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time spent:

3738

i

Local AM/FM
Radio
96.1

0.0%

0 0%

3333533333233

Amazon Music
43.8

YouTube Music
30.0

TV Music
Channels
30.6

Pandor

Podcasts a

27.6

239

All...

YouTube
Music
18.4

Podcasts
271

TV Music
Channels
16.3

Amazo
n Music
13.2

Pandora
15.2

All Siri iH
Othe... | u.. e...

Local AM/FM Radio
72.6

Spotify
159

# who Shopped for LIFE INSURANCE Online in the past 6 months

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life

uWPB
® Share of Everything

Soeﬁ_al for Anything _




6,760,690 or 81.1% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 73.3 minutes every day representing
37.8% of all time spent daily with Ad-Supported Audio.
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88,429 or 79.5% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months

listen to Ad-Supported Local AM/FM Radio for an average of 63.9 minutes every day representing
32.4% of all time spent daily with Ad-Supported Audio.
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| 79,804 or 88.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 88.4 minutes every day representing
38.8% of all time spent daily with Ad-Supported Audio.
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| 42,791 or 79.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 70. minutes every day representing
44.8% of all time spent daily with Ad-Supported Audio.
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| 32,913 or 81.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 96.1 minutes every day representing
32.4% of all time spent daily with Ad-Supported Audio.
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= who Shopped for LIFE INSURANCE Online in the past 6 months

6,760,690 or 81.1% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country,
Classic Rock, and Pop Contemporary Hit Radio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64

(Average week)
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88,429 or 79.5% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC, Adult
Contemporary, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64
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79,804 or 88.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, New Country, Hot AC, Pop
Contemporary Hit Radio, and News/Talk/Information.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64

(Average Week)
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42,791 or 79.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months listen to

Ad-Supported Local AM/FM Radio. The Top-5 Formats
Contemporary, Classic Hits, and Adult Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 - 64
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32,913 or 81.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits,
News/Talk/Information, Adult Contemporary, and Country.
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' 5,605,887 or 67.3% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 71. minutes every day representing 34.8%
of all time spent daily with Ad-Supported Video.
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Local TV Stations
Netflix

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

Roku + The Roku Channel
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

m_m. T

u who Shopped for LIFE INSURANCE Online in

79,122 or 71.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 71. minutes every day representing 31.1%
of all time spent daily with Ad-Supported Video.
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61,260 or 68.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 117.1 minutes every day representing 43.7%
of all time spent daily with Ad-Supported Video.
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41,035 or 76.4% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 79.7 minutes every day representing 29.3%

-
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23,034 or 57.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 61.5 minutes every day representing 35.1%
of all time spent daily with Ad-Supported Video.
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5,605,887 or 67.3% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 71. minutes every day representing 34.8%
of all time spent daily with Ad-Supported Video.
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79,122 or 71.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months

ETH O S L = MSP watch Ad-Supported Local TV Stations for an average of 71. minutes every day representing 31.1%
I of all time spent daily with Ad-Supported Video.
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61,260 or 68.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 117.1 minutes every day representing 43.7%
of all time spent daily with Ad-Supported Video.
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41,035 or 76.4% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 79.7 minutes every day representing 29.3%
of all time spent daily with Ad-Supported Video.
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23,034 or 57.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 61.5 minutes every day representing 35.1%
of all time spent daily with Ad-Supported Video.
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[ 5,605,887 or 67.3% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
E TH O S pait—— watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
B News - Morning, Comedies, Movies, and Dramas.
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79,122 or 71.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Local
News - Evening, Comedies, Movies, and Mystery/Suspense/Crime.
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61,260 or 68.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 35 - 64

[Average week)
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Local News - Evening
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Local News - Late

National /Network News
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Avg. Hours+Minutes/day with Local
TV Stations: Aduits 35 - 64

—

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time Spent: [Average Day)

- 41,035 or 76.4% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Court Shows, Movies, and Local News - Late.
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Local TV Station Programs (Persons & % Reach):

Adults 35 - 64

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

- 23,034 or 57.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Game Shows, Late
Night Talk, Court Shows, and Local News - Morning.
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[ 6,604,713 or 79.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
use Ad-Supported Social Media for an average of 132.4 minutes every day representing 27.6% of all
time spent daily with Ad-Supported Digital Media.
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| 83,665 or 75.3% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Social Media for an average of 107.6 minutes every day representing 22.3% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 35 - 64
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74,422 or 82.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Social Media for an average of 173.1 minutes every day representing 29.2% of all time

spent daily with Ad-Supported Digital Media.
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OTT TV Streaming Services
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[ 49,316 or 91.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Social Media for an average of 127.4 minutes every day representing 25.9% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with Ad-Supported Digital Media.

[ 37,963 or 94.3% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Social Media for an average of 177.5 minutes every day representing 29.9% of all time

Avg. Week All l?igital (Persons & % Reach): Adults 35 - 64

OTT TV Streaming Services

Search (Google, Bing, etc]

Sodial Media

Email/Text/IM/Zoom,etc. (Personal & Work)

Streaming Audio (Local Radiof
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites
YouTube/TikTok, etc.

bonnlng lined. Foodd At bne/t avel sted

Online Classes, Schools, Colleges, Universities

Local TV Streaming

Cable

90.5%

B
P AT
s —)

canﬂm!nr

5 i —
INSURANCE Online in the
M 27.5% o S montiy

= who Shopped for LIFE INSURANCE Online in the past 6 months

Avg. Hours+Minutes/day with
Digital: Adults 35 - 64

=WPB

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% rime spent:

Social

Media

193.0

Online

Classes,

Schools,

Colleges,...

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

3323

Email /Text/IM
[Zoom,etc.
(Personal &...

Search
(Google
, Bing,
etc.)...

Local
™
Strea...

Hanking

OTT TV Streaming Services
1309

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

1731
Non-

Premium+P
remium
Cable...

Local TV
Streaming
36.1

Searc  Shop

h  ping

YouTube/Ti® (Goog (incl.
kTok, etc. le, Food
373 Bing... /A..

Social Media
159.6

Online
Classes,
Schools,
Colleges,

Universitie
s
57.5

Email/Text/
IM/Zoom, et

(e

Games/Fa
ntasy/B...

News/ B
Wea... a

u who Shopped for LIFE INSURANCE Online in the pa:

st 6 months mWPB

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 35 - 64

Search (Google, Bing, etc.)

Social Media

Email/Text/IM/Zoom,etc. (Personal & Work)

OTT TV Streaming Services

Shopping (ind. Food/Auctions/Travel, etc.)

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

YouTube/TikTok; etc.

Games/Fantasy/Betting Sites

Local TV Streaming

N P

Online Classes, Schools, Calleges, Universities

Totol Persans:

T e o
m—!m—
oaazsa

-m-
m-!m

PR —
@mz—ﬂm
P — 2T

Ch— 0% INSURANCE Ol nthe
past 6 months

= who Shopped for LIFE INSURANCE Online in the past 6 months
DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

who Shopped for LIFE

105

Avg. Hours+Minutes/day with Ad-
Supported Digital: Aduits 35 - 64

=WPB

0 8%

12

. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

0.0%

wes
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Social Media
177.5

Email/Te
xt/IM/Zo
om,etc.
(Persona

Streaming Audio
(Local Radio/
Podcasts/Streaming 1&
Services) Work)
182.7 39.7

Search

Non-

Premium+P...

Local TV
Streaming
240

Shopping
(incl....

orT v
Streamin
8
Services
49.5

YouTube/
TikTok,...

News/W
eather...

Banking...

OTT TV Streaming Services
98.4

Social Media
145.1 Email/Text

YouTube/TikT
ok, etc. etc

(Persona...

Shopping

Streaming Audio (Local Radio/ (
incl.

Podcasts/Streaming Services)
106.3

/IM/Zoom,

Food/Au...

Non-
Premium+
Premium

Cable
Streaming

42.9

Search
(Google,
Bing,
etc.)...

News/W
eather...

Bankin...

% who Shopped for LIFE INSURANCE Online in the past 6 months

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life

® Share of

Everything
for Anything _




- 6,463,303 or 77.6% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
E T H Q S use Ad-Supported Facebook for an average of 43.1 minutes every day representing 34.1% of all time
B spent daily with Ad-Supported Social Media.
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Ad-Supported Facebook for an average of 30. minutes every day representing 32.3% of all time
spent daily with Ad-Supported Social Media.
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73,756 or 82.1% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Facebook for an average of 59.2 minutes every day representing 36.4% of all time

spent daily with Ad-Supported Social Media.
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| 49,316 or 91.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use

Ad-Supported Facebook for an average of 38.3 minutes every day representing 30.% of all time

spent daily with Ad-Supported Social Media.
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| 34,433 or 85.5% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Facebook for an average of 55.3 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Social Media.
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— 6,463,303 or 77.6% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
S . = “ sn use Ad-Supported Facebook for an average of 43.1 minutes every day representing 34.1% of all time
spent daily with Ad-Supported Social Media.
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83,665 or 75.3% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
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| 73,756 or 82.1% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
ET .H Q 5 >)::a STl Ad-Supported Facebook for an average of 59.2 minutes every day representing 36.4% of all time
B spent daily with Ad-Supported Social Media.
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49,316 or 91.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Facebook for an average of 38.3 minutes every day representing 30.% of all time
spent daily with Ad-Supported Social Media.
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34,433 or 85.5% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months use
Ad-Supported Facebook for an average of 55.3 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Social Media.
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Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,292; Local
Radio: 5,116; Social Media: 4,091; Non-Prem. Cable: 1,838; Local TV: 1,816 reaching
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,820;
Social Media: 3,145; Local Radio: 2,664; Local TV: 1,567; Non-Prem. Cable: 1,490 reaching
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 2,411; Local Radio: 2,110; Non-Prem. Cable: 1,114; Local TV: 719 reaching
Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64

(Average Week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

YouTube Music

Retail Stores

= who Shopped for LIFE INSURANCE Online in the past 6 months

7,266,185 or 87.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 57.3 minutes per day driving, seeing Billboards and Signs. 70.8% Listen to Local
Radio Stations Out-of-Home for an average of 50.3 minutes/
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of-Home Media: Adults 35 - 64

Concurrent 2
Usage %: 3

who shopped for LIFE usa
INSURANCE Online in the 9
past 6 months

x

S
[~
ES

= USA

!
~
o
R

- 5 =,
Mo Lo =
B8 X R [R- R o
R
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92,039 or 82.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 58.9 minutes per day driving, seeing Billboards and Signs. 69.5% Listen to Local
Radio Stations Out-of-Home for an average of 43.9 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35-64

(Average week)
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Total Persons:

88,262 or 98.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 70.6 minutes per day driving, seeing Billboards and Signs. 77.6% Listen to Local
Radio Stations Out-of-Home for an average of 60.8 minutes/day
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49,071 or 91.4% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 49.6 minutes per day driving, seeing Billboards and Signs. 69.6% Listen to Local
Radio Stations Out-of-Home for an average of 48.1 minutes/day
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 - 64
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34,898 or 86.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 109.4 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to
Local Radio Stations Out-of-Home for an average of 66.1 minutes/da
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Weekly
Reach %

87.2% 87.9%

70.8% 68.6%
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7,266,185 or 87.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend
an average of 57.3 minutes per day driving, seeing Billboards and Signs representing 34.3% of all Time
Spent with Ad-Supported Out-of-Home Media.
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92,039 or 82.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an
E T'H OS average of 58.9 minutes per day driving, seeing Billboards and Signs representing 32.8% of all Time Spent
B with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64

o A "Share of Ad-Supported OOH Media"

100.0%

96.6%
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past 6 months
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59.9 : 47.2 19.4 J 9.5 v 18.8 : 18.2 19.2 } 32.2 3.1
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88,262 or 98.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an

E T H Q S )}:xz STl average of 70.6 minutes per day driving, seeing Billboards and Signs representing 37.1% of all Time Spent
B with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 - 64
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49,071 or 91.4% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an

average of 49.6 minutes per day driving, seeing Billboards and Signs representing 39.2% of all Time Spent
‘ with Ad-Supported Out-of-Home Media.

Slaies
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! _ 34,898 or 86.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months spend an
= T_H Q S . average of 109.4 minutes per day driving, seeing Billboards and Signs representing 42.9% of all Time Spent
B with Ad-Supported Out-of-Home Media.
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92,039 or 82.8% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 58.9 minutes per day driving an average of 34.3 miles each day and are 137.4%
more likely to use County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 - 64 Top-26 Residential Zip Codes: Adults 35 - 64 Top-26 Employment Zip Codes: Adults 35 - 64
1-35E north of 1-94  ASE2% — 36.9% 55124 m 6.92% 55124 R— 6.35%
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spend an average of 70.6 minutes per day driving an average of 41.1 miles each day and are 128.9%
more likely to use Highway 370 than the Metro average.

| 88,262 or 98.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
ETHOS Yo S'I'l

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 - 64 Top-26 Residential Zip Codes: Adults 35 - 64 Top-26 Employment Zip Codes: Adults 35 - 64
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. 49,071 or 91.4% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 49.6 minutes per day driving an average of 28.8 miles each day and are 266.%
more likely to use US 50 (Wooster Pike) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 - 64

1-275

1-75

1-71

Route 32

1-74

Dixie Highway

State Road 125 (Beechmont Avenue/Ohio Pike)
1-471

US 50 (Wooster Pike)

Ronald Reagan Cross County Highway
Red Bank Road

Route 28

Norwood Lateral Expressway

US 50 (Columbia Parkway)

State Road 50 (Clermont County)
US 22 (Montgomery Road)

Route 42

US 27 (Colerain Avenue)

Queen City Avenue

Winton Road

US 127 (Hamilton Avenue)

US 50 (River Road)

State Road 131 (Clermont County)
Harrison Avenue

Route 48

Glenway Avenue

# who Shopped for LIFE INSURANCE Online in the past 6 months

CIN DMA

Scarborough R1 2026: Feb25-Feb26

o
539,10 57.1%
528,177 57.1%
29,4 54.8%
465,603 50.3%

20.7%

L 9 17.1%

19.4%

9.1%

w 18.6%
6.7%

Avg. Hours+Minutes/day Driving:
Adults 35 - 64

M 8.0%
17.0%

6.8%
. 5.5%
ESO7M_6.5% ’
138,489 15.0% Avg- Miles/Day 0:58
3301 6.1% Driving: —» 33.8
i

B 9.3% wha Shopped for LIFE

373 5.9% INSURANCE Online in th
11.8% sonis

past 6 months
mCIN

Qual intab 86

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 35 - 64

41042
45130
45225
45223
47006
41051
45244
45107
41073
41018
45220
45208
47037
41048
45042
45177
41017
45205
45011
45030
45206
45044
45159
47043
41064
45140

10.74%

F 5.00%

: 1.15%

P 5.03%
158%

®8d
i & &

1.95%
69%

1.93%

EPE 1.73%

909 1.69%
ERY[i 1.43%
1.66%

O 3

FPAEM 1.94%

P 1.56%
1.23%

1.56%
2.89%

1.47%
r 1L 2T%

P 1.45%
£.08%
1.44%
%

?

3.57%

1.36%
vyl 1.67%

Items shopped for on the Internet past 6 months: Finance/Insurance: Insurance - life

Top-26 Employment Zip Codes: Adults 35 - 64
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Slale:

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 - 64
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Top-26 Residential Zip Codes: Adults 35 - 64
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34,898 or 86.7% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
spend an average of 109.4 minutes per day driving an average of 63.7 miles each day and are
153.7% more likely to use Hypoluxo Road than the Metro average.

Top-26 Employment Zip Codes: Adults 35 - 64
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31.4% of

Avg. Week All Print Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
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Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64
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who Shopped for LIFE
INSURANCE Online in the past 6
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# who Shopped for LIFE INSURANCE Online in the past 6 months WUSA

all time spent daily with All forms of Print Media

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time Spent:

2,266,135 or 27.2% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing
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Avg. Week Ad- Suggorted All Print Media (Persons & % Reach): Adults 35 - 64
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All Local Weekly Newspapers m (Daily Catalogs)
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29,411 or 26.5% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing
27.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)

ETHO:

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

# Time spent:

Local Dally Newspaper(s) (oaily  [ERRER =2 27.0%

Local Daily Newspaper(s) (sunday)  [PEAPErg ~23.5%
Direct Mail Advertising (excluding Catalogs)
New York Times (DailysSunday)

New York Times {Sunday)
13.0

Wall Street Journal

New York Times Mew York Times USA Today (Daily) (Daily)
(Daily) (Daily+Sunday) {Sunday) 116 114
USA Today (Daily) A
New York Times (Sunday) Avg. Hours+Minutes/day with All 8l
Print Media: Adults 35 - 64
New York Times (Daily)

Wall Street Journal (Daily)

New York Times
{Daily+Sunday)
11.0

New York Times
(Daity)

Magazines

7.4

USA Today (Dsly) m—
All Local Weekly Newspapers m T
catalogs R > S SURANGE ko the e &
Mogazines PSR R mle” 2 25

Wall Street Journal New York Advertising (excluding Local Daily Newspaper(s) | Local Daily Newspaper(s) : C“:lzvx!
(Daily) Times (Sunday) Catalogs) (Sunday) (Daily 5

166 121 73 5 1.8 103 Alioeal_.

= who Shopped for LIFE INSURANCE Online in the past 6 months mMsP ® who Shopped for LIFE INSURANCE Online in the past 6 months u MSP
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 - 64 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

Totof persons:  ime spent

Lol Daly Newspapert) (0ol 77770 i
Local Daly Newspaper(s) (sundsy) m_w- (7
Direct Mail Advertising (excluding Catalogs) 22.8%

Local Daily Newspaper(s) (Daily+Sunday)

New York Times (Daily}
13.3

= Local Daily
New York Times (Daily+Sunday) mm m New York Times Newspaper(s)
New York Times (Daily+Sunday) (Daily
e o imes (snio] PR P S o e
" 147 181 13.0
New York Times (Daily) m
Ll Avg. Hours+Minutes/day with Ad- m Local Daily Newspaper(s) Lol
Wwall street Joumnal (Daily) Supported Print Media: Adults 35 - 64 m (Sunday) tooai Dby N"ﬁ"“i" Wall Street Journal (Daily)
122 ncal Ol 114
USA Today (Daily) Mewspaper(s) | (excludi Magazines
(Daily+Sunday) Catalogs) 74
All Local Weekly Newspapers m 9.5 13
Local Daily Newspaper(s) Newspaper(s) Local Daily Newspaperis) New York Advertising
Magazines who shopped for LIFE Wall Street Journal (Daily) | New York Times (Sunday) (Daily (Sunday) (Daity+Sunday) Times (Daily) = (excluding Catalogs)
INSURANCE Online in the past 6 16.6 121 6.8 11.9 111 9.1 65
Books months
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Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35-64

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers

o —
m

T B

= who Shopped for LIFE INSURANCE Online in the past 6 months mSTL

e i
ey T
mm
e LT i

i

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64

who Shopped for LIFE

INSURANCE Online in the past 6

months

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

% Time spent:

| 30,671 or 34.1% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13. minutes every day representing
28.6% of all time spent daily with All forms of Print Media.

13.69

Local Daily
Newspaper(s)
(Sunday)
14.8

USA Today (Daity)
141

Local Daily Newspaper(s)
(Daity+Sunday)
130

vavou Times

Local Daily
Newspaper(s) (Daily

Wall Street Journal
(Daity)
111

New York Times
(Daity)
123

Magazines

(excluding
Catalogs)

Local Daily
Newspaper(s)
(Sunday)
10.4

Magazines
89

USA Today (Daity)
81

Local Daily
Newspaper(s)
(Daily
79

MNew York Times Wall Street Journal
(Daily+Sunday) (Daily)
7.1 7.0

Direct
Advertising Catalogs
{excluding New York 3.3
Catalogs) Times (Daily)
6.7 6.1 Al

= who Shopped for LIFE INSURANCE Online

in the past 6 months

ESTL

Avg. Week Ad-Supported All Pri_nt Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday)

Wwall street Journal (Daily)

New York Times (Sunday)

Magazines

Catalogs

All Local Weekly Newspapers

Books

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64

‘who Shopped for UFE ST

INSURANCE Online in the past 6

months
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Local Daily
Newspaper(s)
(Sunday)
18

USA Today (Daily)
14.1

Local Daily Newspaper(s)
(Daily+Sunday)
13.0

New York Times (Sunday)
129

New York Times
(Daily+Sunday)
12.6

New York Times

(Daily)
123

Wall Street
Journal
(Daity)

111

Advertising
(excluding Catalogs)

Local Daily
Newspaper(s)
(Sunday}
10.4

Local Daily
Newspapet(s)
(Daitys Sunday)
9.2

USA Today {Daily)
81

New York Times (Sunday)
80

Local Daily
Newspaper(s) New York Times
(Daity (Daily+Sunday)
78 71

Wall Street Journal
{Daity)
7.0

New York
Direct Mail Advertising Times
(excluding Catalogs)
6.7
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Avg. Week All Print Mgdiq (Persons & % Reach): Adults 35 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per{s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Sunday)

Catalogs

Magazines

All Local Weekly Newspapers

12,911 or 24.% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing
27.7% of all time spent daily with All forms of Print Media.

06 0.3%

Print Media: Adults 35 - 64

INSURANCE Online in the past 6
months

u who Shopped for LIFE INSURANCE Online in the past 6 months

mCiN

Avg. Hours+Minutes/day with All

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64

5 Time spent:

New York Times
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New York Times
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New York Times
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Magazin  Catal

# who Shopped for LIFE INSURANCE Online

in the past 6 months

HCIN
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New York Times (Daily)
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Books
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 - 64 m

% Time Spent-

Avg. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 - 64
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New York Times
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Wall Street Journal
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USA Today
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Local Daily
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10.0

New York Times (Daily)
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Direct Mail Advertising
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Local Daily
Newspaper(s)
(Sunday)
118
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Local Daily
Newspapet(s)
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New York Times
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9,486 or 23.6% of Adults 35 - 64 who Shopped for LIFE INSURANCE Online in the past 6 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 25.8%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

All Local Weekly Newspapers

0.1%

18.3%

Avg. Hours+Minutes/day with All
Print Media: Adults 35 - 64
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All Local Weekly Newspapers
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Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 - 64
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10.6

New York Times
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Social Media

Websites
Broadcast, Cable, & Sat TV

Direct Mail

“Advertising Actions"

P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

55,672,677

47,557,549

31,138,155 23.6%

35,671,620 27.0%

Local AM/FM Radio

17.8%

Video Streaming Services
Local Broadcast TV
Billboards

Cable TV Networks
Podcasts

Newspapers

Audio Streaming Services

21,479,427 16.3%

i —
F

19,743,194 14.9%

13,993,155 10.6%

18,953,190 14.3%

17,397,331 13.2%

USA

13,250,384 10.0%

14,820,952 11.2%
m P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P35-64 USA 6.ﬂ%’ER.v\GE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"

P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

820,043 43.3%
Broadcast, Cable, & SatTV  grieey 23.9%
Local Broadcast TV  gerdgers 15.9%

Social Media

Cable TV Networks 248’795 13.1%
Webaites

Direct Mail grters 24.8%

Video Streaming Services

Local AM/FM Radio 379,018

NeWspapers e —— L LZ:5061
Billboards 214,969 1138

Podcasts MINNEAPOLIS-ST. PAUL
Audio Streaming Services

W P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P35-64 MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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ET HO S s'l'l "Advertising Actions"

P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Saclal Medis
Broadcast. Cabls, & SHETY

Direct Mail
Wiskalten

Local AM/FM Radio
NEWSapaTs
Billboards 171578 14.3%

Cable TV Networks
Video Streaming Services
Local Broadcast TV
Podcasts

Audio Streaming Services

m P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35-64 ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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“Advertising Actions"

P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 379,665 41.0%
Websites 329,508 35.6%
Direct Mail 275,877 29.8%

Broadcast, Cable, & Sat TV e B

Cable TV Networks gt 17.4%

Local AM/FM Radio 166,508 18.0%

wq

Local Broadcast TV

170,609 18.4%

Billboards 87,430 ST

Video Streaming Services

|

113,807 12.3%

Podcasts

98,982 10.7%

CINCINNATI
101,989 11.0%

88,169 9.5%
u P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P35-64 CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Cable TV Networks

Audio Streaming Services

"Advertising Actions"”

P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

| 353,954 41.3%

237,621 27.7%

35.8%
227,045 26.5%
140,936 16.5%

87,613

~ w
[=]
L=l
o]
o]
B

Local BroadcastTV g 45,733 T
Billboards 65,979
Video Streaming Services 171811 ' oOA%
Local AM/FM Radio 153,644 T
Podcasts 11¢ 29 WEST PALM BEACH-BOCA RATON
94,504 11.0%
News RARELS 92,514 10.8%
m P35-64 who Shopped for LIFE INSURANCE Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P35-64 WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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